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AutoSMART Angle
We understand just how important it is to make a lasting first impression. Connecting with your customer 
from the initial “Hello,” to the final handshake, can solidify your brand’s exceptional service. But, in the 
automotive business, there is nothing more valuable than connecting with the right buyer at the right time.

What if you 
could share your 
inventory right 
now, with say...
millions of new 
credit union 
shoppers?

Here’s your chance! The all NEW 
AutoSMART, CU Direct’s advanced 
auto shopping destination, connects 
more members with the right dealer. 

CU Direct connects dealers to 
1,100 credit union partners, and 
AutoSMART is easily the nation’s 
largest credit union marketplace for 
vehicle shopping, available to the 
more than 40 million credit union 

members in the market for a new or 
used car.

Don’t miss your opportunity to 
build the partnership that is driving a 
unique group of potential new buyers, 
on the fast lane to their next car. We 
invite you to take an inside look at 
how AutoSMART is reinventing the 
car buying experience, offering you 
the smartest shortcut to more sales.



Product Overview
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Moving at the speed of your next buyer,  
CUDL AutoSMART provides your dealership the 
opportunity to stay in front of more members 

with the support of local credit union partners actively 
promoting their auto shopping site...and your inventory!

Experience a more dynamic consumer reach. 
Credit unions promote your inventory with a 
comprehensive suite of marketing collateral, advanced 
tools, and financing options, keeping your brand in 

front of the credit union member throughout their 
purchase journey.

CUDL AutoSMART is the leading online vehicle 
marketplace trusted by more credit union partners 
to share with their members. Your connection to a 
valuable, strong, and profitable partnership to drive 
more cars off your lot...begins here. With CUDL 
AutoSMART, your inventory quickly becomes the 
selection for more online shoppers.

Wherever, whenever, credit union members begin their car buying process, CUDL AutoSMART 
offers the fast track to a state-of-the-art shopping platform, designed to help the technology-driven 
consumer find their dream car at your dealership today, and not tomorrow.

Responsive design compatible with 
desktops, tablets, and smartphones

Link to pre-approved financing 
at multiple credit unions

Access to DMS integration 
through CUDL

Easily manage customer leads 
and opportunities
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SPOTLIGHT ADS 
Cost-effective and remarkably simple. 
Spotlight Ads take your inventory and place it at the top 
of valuable credit union member searches. Every month, 
your dealership has the opportunity to feature various cars 
from your inventory and gain higher visibility from in-market 
consumers actively searching for their next vehicle. 

Effortlessly maximize your buyer reach, with packages 
beginning at (5) spotlight ads, delivering an enhanced 
competitive edge for your dealership. Inventory can easily 
be updated to successfully mirror your sales floor. 

Spotlight Ad subscriptions are available on a month-
to-month basis, offering a cost-effective solution to larger 
brand exposure in a local market. Give your inventory the 
spotlight it deserves.

INVENTORY INTEGRATION  
Easily managed to showcase more. 
Integrating your vast selection of new and used vehicles 
shouldn’t be a chore. It should be seamless, effortless, and 
accessible to more consumers moving forward in their car 
buying journey. With CUDL AutoSMART, managing your 
dealership’s inventory is simple. Take advantage of daily 
and automatic updates, allowing inventory images, dealer 
contact information, and inventory profiles to move as 
quickly as your sales floor.  

Inventory integration is a low-maintenance and 
convenient solution that easily connects your dealership to 
credit union members at the height of their vehicle search 
process. Whether online or on-the-go, inventory integration 
allows for your selection of SUVs, sedans, trucks, and more 
to have exposure and reach of more credit union car buyers 
at the moment it counts most.
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Commitment to Dealers

It’s easy to say that with more 
new consumers in the market for 
a car, comes increased profits. 

However, building on those profits 
is the commitment to create 
strong relationships with your 
customers, and more importantly a 
solid partnership with local credit 
unions steering those members to 
your dealership. 

CUDL AutoSMART is 
committed to connecting credit 
unions to dealers to shape a 

valuable partnership that best 
fits the needs of all those driving 
the car buying experience. This is 
achieved through:

» Advanced state-of-the-art 
technology solutions

» Increased brand exposure  
with more in-market shoppers—  
credit union members

» Strong partnerships with credit 
unions, working to drive sales  
and fund more loans
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A FEW OF OUR PARTNERS

Credit Union Partner Overview
AutoSMART is the industry-leading credit union automotive site to search, research, and finance 
any vehicle for 1,100 credit union partners representing loyal members nationwide. Credit union 
members strongly respect and trust their organization to connect them to the right dealer. With 
CUDL AutoSMART, your inventory is in prime position to link with active credit union members 
during their purchase journey.
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Regional Partner Marketing
Our credit union partners actively market their auto buying site in an effort to connect more 
members with dealer partners. Take a closer look at just how these credit union partners are driving 
more traffic in your local market.

1 Sikorsky Credit Union homepage AutoSMART banner.

2 Franklin Mint Federal Credit Union AutoSMART TV commercial.

1 Sikorsky Credit Union
Sikorsky Credit Union has been serving 
the needs of the Connecticut community 
since 1948 and is recognized as a state 
chartered credit union. With over 54,000 
members, Sikorsky Credit Union manages 
nine offices in Connecticut and one 
located in Florida. 

In their marketing campaign for 
AutoSMART, Sikorsky Credit Union actively 
connects with members beginning on 
their website homepage. In just one click, 
members arrive at their AutoSMART site, 
where they can easily research, search, 
and finance their next car. Furthermore, 
corporate communications are distributed 
promoting various dealer partners and 
promotional sales.

2 Franklin Mint Federal Credit Union
Since 1970, Franklin Mint Federal Credit 
Union has been providing financial 
products and services to residents and 
organizations throughout the Delaware 
Valley. The Franklin Mint Federal Credit 
Union serves over 80,000 members and 
2,000-plus partnering organizations in 40 
branch locations throughout Pennsylvania. 
They currently manage over $885 million 
in assets. 

Driving member awareness to 
AutoSMART begins with online promotion, 
both on their homepage and Vehicle Center. 
Members can easily access their auto 
shopping site with one simple click of a 
banner ad. Moreover, Franklin Mint Federal 
Credit Union created an AutoSMART 
commercial, which has been featured in 
rotation on major suburban Philadelphia 
cable systems; and on networks such as 
TNT, ESPN, and FX.

N O R T H E A S T   |   C T,  D E ,  M E ,  M A ,  M I ,  N H ,  N J ,  N Y,  O H ,  P A ,  R I ,  V T

R E G I O N A L  PA R T N E R  M A R K E T I N G



9AUTOSMART MARKET REPORT / 2015

“I love having my pre-approval and auto loan check in hand 
before I begin my auto purchase negotiations. A loan from  
DCU takes the hassle out of car buying and makes the 
whole event smooth sailing from start to finish. Thank you 
DCU! You make car buying a piece of cake!”

Joey71 – Springfield, MA

Applying is easy: 
•	 Mobile – Apply right from the DCU Mobile 

Banking App in Account Manager

•	 Go to dcu.org – Apply 24 hours a day, 
7 days a week

•	 Visit any DCU Branch

•	 Call our Information Center – 508.263.6700 
or 800.328.8797

DCU Auto Buying Service^

This free concierge-assisted service provides you a 
no-hassle experience in purchasing a new or used vehicle. 
For details, visit dcu.autopremier.com.

Digital Federal Credit Union
220 Donald Lynch Blvd • PO Box 9130
Marlborough, MA 01752-9130

508.263.6700 • 800.328.8797
dcu.org • dcu@dcu.org
TTY: 800.395.5146 (For Hearing Impaired Only) ©DCU 10.2015

Rated 4.8 out of 5 Stars by DCU Members

need an auto loan?

*APR=Annual Percentage Rate. Rates are determined by your personal credit history, collateral, loan term, and account relationship. Refinances of DCU loans do not qualify. Cannot be combined with other 
promotions, offers, or discounts. Terms and Rates may be different for Commercial and Mobility Vehicle Loans. Limited time offer. Terms of 65 months or less. Estimated monthly payment per $1,000 for 
65 months is $16.24. **Some restrictions may apply. 

^ Service available to DCU members in MA and NH.

SM

BANKING –�THE DCU WAY

Awesome place for an auto loan!

1.99 %
apr*

Rates as Low as

Apply for an auto loan with DCU today and see what DCU Can Save You!

•	 Qualified borrowers can finance up to 120% of the 
purchase price or NADA Retail Value, whichever is 
lower**

•	 Rates as low as 1.99% APR*

•	 Private sale financing and loan refinancing

•	 New or used vehicles share the same low rates 

You’ll love the benefits of 
financing with DCU!

3 CorePlus Federal Credit Union
CorePlus Federal Credit Union, 
headquartered in Norwich, Connecticut, 
supports their members in nine branch 
locations. In addition, members seeking 
auto buying resources or guidance can 
easily refer to CorePlus’s homepage and 
view all active banner ads.  

Monthly corporate communications 
are distributed to members of CorePlus 
Federal Credit Union, spotlighting preferred 
auto dealers in their region. Seasonal 
auto promotions are offered to members, 
typically around the months of September 
and October.

4 Digital Federal Credit Union
Among the top 20 credit unions nationwide, 
Digital Federal Credit Union, or DCU to 
their more than 500,000 members, has 
established itself as one of the largest 
credit unions with $6 billion in assets. 
Headquartered in New England, DCU 
operates 21 branches in Massachusetts 
and New Hampshire, serving more than 900 
companies and organizations. 

DCU is dedicated to providing 
members with convenient and cost-
effective financial options, including 
the option to utilize their auto shopping 
resources, such as AutoSMART. Members 
can easily access DCU’s Auto Buying 
Resources page, directing them to 
AutoSMART as they begin to search, review, 
and shop for their next vehicle.

5 Charter Oak Federal Credit Union 
Charter Oak Federal Credit Union 
is a community-based credit union 
headquartered in Waterford, Connecticut, 
serving more than 58,000 members within 
New London and Windham Counties, and 
has $9 billion in assets. 

A strong partner of AutoSMART, 
Charter Oak Federal Credit Union 
prominently markets their Auto Center to 
members in the market for a new or used 
vehicle. Online banner ads are prominently 
displayed on their homepage, leading 
members to view competitive rates, apply 
for a loan, and take advantage of their 
exclusive promotions designed to drive 
business to Preferred Dealers featured on 
the AutoSMART platform.

3 CorePlus Federal Credit Union online banner ad.

4 Digital Federal Credit Union auto loan promotion.

5 Charter Oak Federal Credit Union auto loan promotion landing page.

N O R T H E A S T   |   C T,  D E ,  M E ,  M A ,  M I ,  N H ,  N J ,  N Y,  O H ,  P A ,  R I ,  V T

R E G I O N A L  PA R T N E R  M A R K E T I N G



AutoSMART...
the right vehicle with the right loan!

1.90% APR*

RATES AS LOW AS

*Subject to credit approval, check for qualifying details.
APR=Annual Percentage Rate 
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R E G I O N A L  PA R T N E R  M A R K E T I N G

S O U T H E A S T   |   A L ,  F L ,  G A ,  K Y,  M D ,  M S ,  N C ,  S C ,  T N ,  V A ,  W V

1 Baltimore County Employees  
Federal Credit Union
Baltimore County Employees Federal Credit 
Union operates two branch locations, 
one in Towson and the other in Baltimore, 
Maryland. Membership is available to a 
wide variety of professional organizations 
within Baltimore County, in addition, to 
immediate family members. 

AutoSMART promotion is marketed 
through various corporate communications, 
including point-of-sale, statement inserts, 
online banner ads, and the support of the 
all new AutoSMART video, accessible to 
members on their website.

2 Partners Financial Federal Credit Union
For over 55 years, Partners Financial 
Federal Credit Union has been serving the 
Metro Richmond area, offering the best 
in auto shopping and financing options. 
Its reach of membership includes those 
residing, working, or attending school in the 
city of Richmond, Chesterfield, Hanover and 
Henrico Counties. 

Partners Financial took an integrated 
approach with AutoSMART marketing, 
beginning with website banner ads, email 
blasts, and various printed ads posted on 
their member e-Statement site. Additional 
corporate communications included articles 
featuring their leading auto shopping site.

 
3 Andrews Federal Credit Union
Andrews Federal Credit Union was founded 
on the principle of helping people improve 
the quality of their financial lives and have 
upheld this commitment to their more than 
116,000 members for the past 67 years. 
Their membership includes:  Washington 
D.C. civilian and military personnel of Joint 
Base Andrews and Joint Base McGuire-
Dix-Lakehurst, plus, the over 200 employer 
groups throughout the Maryland, Virginia, 
and New Jersey areas. 

Auto buying is clearly marketed on 
Andrews Federal Credit Union’s homepage, 
in their branches, on social media, and 
across all channels. With a clear message 
of “Auto Buying Made Easy,” members 
experience a quick and convenient way to 
begin their auto buying process.

1 Baltimore County Employees Federal Credit Union statement insert.

2 Partners Financial Federal Credit Union email blast.

3 Andrews Federal Credit Union online banner ad.
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R E G I O N A L  PA R T N E R  M A R K E T I N G
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4 APG Federal Credit Union
APG Federal Credit Union, located in 
Aberdeen, Maryland, is committed to 
helping their more than 113,590 members 
residing, working, or attending school in 
Harford and Cecil Counties reach their 
financial goals with high-quality service. 
With eleven branches and two loan centers 
in both counties, APG Federal Credit Union 
has over $1 billion in assets. 

Located on APG Federal Credit Union’s 
homepage, members have access to the 
AutoSMART banner ad, leading them to 
their auto shopping site to easily research, 
search, and finance their next vehicle.

5 MECU of Baltimore
MECU of Baltimore has served the financial 
needs of its 115,000 members residing and 
working in the Baltimore, Maryland area for  
the past 80 years. It is the largest credit union 
in the city, with over $1.2 billion in assets. 

MECU of Baltimore markets their 
auto shopping site, through various online 
and print communications. This includes 
website placement, an auto loan product 
page, direct mailers, social media, and 
corporate communications. In addition, 
MECU of Baltimore lists all dealership 
partners under auto loans for members  
to view. 

6 Argent Credit Union
Founded in 1956, Argent Credit Union has 
expanded its membership from its original 
employees of the DuPont Spruance facility 
in Chesterfield, Virginia, to now 23,000 
members residing, working, volunteering, 
or attending school in the counties of 
Chesterfield, Henrico, Hanover, and the City 
of Richmond. Argent Credit Union operates 
five branch locations throughout the 
Richmond-metro area. 

In an effort to drive member awareness 
to AutoSMART, Argent Credit Union makes 
great use of their website homepage with 
a noticeable banner ad, clearly targeting 
their members to “Find the right car, at the 
right price.” Additional marketing includes: 
branch posters, direct mailers, corporate 
communications, social media, and 
television ads within their branches.

4 APG Federal Credit Union auto loans web page.

5 MECU of Baltimore online auto loan promotion.

6 Argent Credit Union direct mail postcard.
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1 Mill City Credit Union
For nearly 80 years, Mill City Credit Union 
has been providing leading-edge financial 
services. With over 22,000 members, they 
serve those residing or working in Carver, 
Hennepin, Meeker, McLeod, and Wright 
Counties in Minnesota. Mill City Credit 
Union runs four branches in Minnesota, 
with an additional four branches in Iowa, 
Illinois, Missouri, and Tennessee in 
General Mills plants. 

AutoSMART marketing includes all 
digital promotion, beginning with Mill 
City CU’s website. Members have access 
to various online links tailored to the 
AutoSMART shopping site, AutoSMART 
video, car buying toolkits, and much more.

2 WESTconsin Credit Union
WESTconsin Credit Union has expanded 
its reach of membership since it first 
established in 1939, to its now more than 
76,000 members. This includes a reach of 25 
counties across central Wisconsin and east 
central Minnesota, with 14 offices located in 
Amery, Baldwin, Barron, Chippewa Falls, Eau 
Claire, Ellsworth, Hudson, Menomonie, New 
Richmond, Prescott, River Falls, and Spring 
Valley, Wisconsin. 

With an integrated marketing 
approach, WESTconsin Credit Union 
has been successful in driving member 
awareness to their Auto Resource Center 
with both print and digital promotion. 
Marketing has included online banner ads 
and web buttons advocating the ease and 
convenience of AutoSMART.

M I D W E S T   |   I L ,  I N ,  I A ,  K S ,  M N ,  M O ,  N E ,  N D ,  S D ,  W I

R E G I O N A L  PA R T N E R  M A R K E T I N G

1 Mill City Credit Union email blast.

2 WESTconsin Credit Union online banner ad.
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M I D W E S T   |   I L ,  I N ,  I A ,  K S ,  M N ,  M O ,  N E ,  N D ,  S D ,  W I

3 UW Credit Union
For more than 80 years, UW Credit Union has been dedicated to 
putting their members’ best interests first. With assets totaling  
$2 billion, the Madison, Wisconsin-based organization serves more 
than 209,000 members through a network of 23 branches. There 
are a variety of ways to become a member, including living, working, 
or attending school within five miles of a branch, or being a UW 
System employee or student, past or present.

UW Credit Union’s Auto Research Center is marketed through 
the company’s website, uwcu.org. In addition, it’s promoted through 
emails, posters and external web ads. The credit union also uses 
Facebook to help members connect with a partnered dealer.

4 Co-op Credit Union
Co-op Credit Union is West Central Wisconsin’s member-owned 
financial center proudly serving a growing number of members 
residing or working in counties such as: Jackson, Trempealeau,  
La Crosse, and many more.

It’s easy to be directed to Co-op’s leading auto shopping site, 
with creative banner ads prominently displayed on their homepage. 
With direct access, and a simple click, members are easily directed 
to AutoSMART, where they can review, compare, and connect with a 
local dealer in their market.

R E G I O N A L  PA R T N E R  M A R K E T I N G

3 UW Credit Union in-branch poster.

4 Co-op Credit Union website homepage.



NEW! Auto Resource Center  
Shop. Compare. Finance. All right here.
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5 Heartland Credit Union
Based in Madison, Wisconsin, 
Heartland Credit Union is a full-service 
financial cooperative serving over 
20,000 members, with eight branch 
locations in Southwest Wisconsin. 

Heartland makes it easy and 
convenient for members to access 
their auto shopping site, branded as 
Wheels!, with multiple access points 
beginning on their homepage. It’s easy 
to spot their creative banner ad on 
rotation and access Wheels! through 
their Quick Links side bar.

6 Wings Financial Credit Union
Wings Financial Credit Union runs 
22 branches nationwide, with 17 of 
those branches located in Minnesota. 
They proudly serve more than 200,000 
members and support an asset size 
of $4 billion. 

In a highly targeted campaign to 
market AutoSMART, Wings Financial 
Credit Union has provided members 
with a variety of online and print 
communications. This includes: 
posters, email, online banking banner 
ads, a homepage banner ad, and 
corporate inserts.

M I D W E S T   |   I L ,  I N ,  I A ,  K S ,  M N ,  M O ,  N E ,  N D ,  S D ,  W I

R E G I O N A L  PA R T N E R  M A R K E T I N G

5 Heartland Credit Union in-branch poster.

6 Wings Financial Credit Union statement insert.
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7 TruStone Financial Federal Credit Union
Established in 1939, TruStone Financial 
Federal Credit Union serves around 90,000 
members residing in Minneapolis and St. 
Paul, Minnesota, as well as certain counties 
in Wisconsin. Members have access to 11 
branches within their regions. 

Corporate communications and 
various blog postings, offering low auto 
loans, attribute to TruStone Financial 
Federal Credit Union’s ongoing AutoSMART 
marketing campaign.

8 Altra Federal Credit Union
Altra Federal Credit Union is a nationwide, 
full-service financial institution serving over 
90,000 members. Operating 16 locations 
in eight states and $1.1 billion in assets, 
Altra Federal Credit Union is driving more 
members to local dealer partners.  

Online promotion leads Altra Federal 
Credit Union’s members to access their 
leading auto shopping site. With its own 
landing page, featuring DriveAltra, members 
are provided with a preferred dealer partner 
list, making it convenient to connect with a 
local dealer.

M I D W E S T   |   I L ,  I N ,  I A ,  K S ,  M N ,  M O ,  N E ,  N D ,  S D ,  W I

R E G I O N A L  PA R T N E R  M A R K E T I N G

7 TruStone Financial Federal Credit Union MemberLink newsletter.

8 Altra Federal Credit Union DriveAltra.org landing page.
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1 Vantage West Credit Union
Vantage West Credit Union serves more than 134,000 
members. With 17 branch locations throughout 
the Tucson, Phoenix, Casa Grande, and Tombstone 
areas, Vantage West has accumulated $1.5 billion in 
assets, serving members from the former First Edition 
Community Credit Union and Tombstone Federal 
Credit Union. 

AutoSMART is promoted within their auto loan 
page, including widgets accessible through Vantage 
West’s social media, offering lower auto loan rates on 
new and used vehicles. 

2 Deer Valley Credit Union
Deer Valley Credit Union has been serving the Phoenix 
area since 1971, operating four branch locations. 
Driven by the valuable and growing partnerships 
with local dealers, Deer Valley Credit union makes 
it a priority to steer more members to their dealer 
partners for their next vehicle. 

Through online promotion, Deer Valley Credit 
Union is able to connect with more members 
through vivid banner ads on both the homepage 
and on AutoSMART, featuring the Dealership of 
the Month. Members have access to promotional 
discounts and contact information through the auto 
shopping site.

M O U N T A I N  W E S T   |   A Z ,  A R ,  C O ,  I D ,  L A ,  M T,  N V,  N M ,  O K ,  T X ,  U T,  W Y

R E G I O N A L  PA R T N E R  M A R K E T I N G

1 Vantage West Credit Union social media post.

2 Deer Valley Credit Union online banner ad.
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3 Tucson Federal Credit Union
Recognized as a Community Charter, Tucson Federal 
Credit Union serves more than 50,000 members and 
their families residing, working, or attending school 
in Pima County. With seven local Tucson branches, 
Tucson Federal Credit Union dynamically markets 
AutoSMART to their members through a number of 
touch points on their website. Further promotion 
includes digital and print messages and social media 
engagement.

4 Hughes Federal Credit Union
At Hughes Federal Credit Union, located in Tucson, 
Arizona, connecting with more members begins 
with a homepage designed to engage, interact, and 
connect with their 86,000 members searching for 
their financial options. As a result of a user-friendly 
and bold design, more members have direct access 
to their auto shopping site. Inspired by the headline 
“Be AutoSMART,” members, including those from 600 
employer groups, are driven to search, research, and 
finance their next car. 

Hughes Federal Credit Union actively drives 
member awareness of AutoSMART in their seven 
branches, via digital screens and lobby flyers. 
Moreover, members come across targeted mailing 
and corporate communications, highlighting the 
convenience of AutoSMART.

M O U N T A I N  W E S T   |   A Z ,  A R ,  C O ,  I D ,  L A ,  M T,  N V,  N M ,  O K ,  T X ,  U T,  W Y

R E G I O N A L  PA R T N E R  M A R K E T I N G

3 Tucson Federal Credit Union online banner ad.

4 Hughes Federal Credit Union direct mail letter.
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Car Buying Made Easy
Check out our new online tool

The digital world is transforming the way we shop for
cars today. We’re committed to providing the
ultimate online auto shopping experience. You can
browse through thousands of vehicles from
dealerships across the area, all from the comfort of
your home.

Our AutoSMART site provides you with the tools and
reliable information you need to make car shopping
as quick and easy as possible.

Here’s How You Can Get Started:
Research Vehicles
Interested in a new car? You can research all of the newest models just by clicking on
“Research. ” From there, you’ll be able to browse amazing picture galleries with full
interior and exterior views, and learn about incentives, fuel economy, safety and more.
You can even begin building your dream car right on our site!

Browse Inventory
You have access to thousands of vehicles from dealerships right in your community, all
at your fingertips. You can browse dealer inventory on the site from the comfort of
home. The site is compatible with your smartphone or tablet too, so you can access it
anytime, anywhere.

Educational Tools
Not sure how much car you can afford? Take a minute to visit the “Finance” tab, where
you can find tools to help you learn about credit and set your budget. With payment and
affordability calculators as your guide, finding a car that’s right for your wallet is easier
than ever.

Simplified Financing
Once you’ve found a car, credit union financing is just a click away! With an auto loan
from us, you’re on your way to big savings! We’re always here to help you make the
best decision.

Click here and experience a better way to find your dream car.

« Previous  CU Online Homepage  Next »

 

 
Visit Us Online | About Us | Today's Rates | Contact Us
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5 Credit Union West
Credit Union West is an award-winning financial cooperative 
in Arizona with a mission to enhance quality of life for 
consumers and small businesses throughout Maricopa and 
Yavapai Counties. With close to $600 million in assets, Credit 
Union West offers innovative, relevant, and integrated financial 
products to meet the needs of over 55,000 members.

Connecting members to more local dealers through 
AutoSMART begins with a strong digital campaign. Online 
promotion varies from a homepage button, to a widget on 
their auto shopping landing page. In addition, ongoing social 
media posts, statement messages, and an AutoSMART article 
featured under their news section. Members can visit Credit 
Union West at any one of its 11 branches.

6 AERO Federal Credit Union
AERO has been serving Albuquerque Honeywell employees 
for nearly 30 years. AERO Federal Credit Union recently 
expanded, and is now open to those that live, work, worship, 
or go to school in their qualified field of membership area, 
serving members with seven branches in the Phoenix area 
and two branches in New Mexico. 

To market their AutoSMART shopping site, AERO 
Federal Credit Union utilizes an integrated approach, 
tailored to online promotion, with multiple access points 
on their website, including homepage, loan page, and 
widgets. Regular social media postings and email marketing 
are distributed to members, highlighting the benefits of 
AutoSMART.  

5 Credit Union West member newsletter.

6 AERO Federal Credit Union website homepage.
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1 Los Angeles Federal Credit Union
Los Angeles Federal Credit Union provides 
secure and strong financial services to 
more than 54,000 members within the city 
of Los Angeles and the Southern California 
region. With eight branches located in the 
greater Los Angeles area, Los Angeles 
Federal Credit Union has over $850 million 
in assets.  

In an effort to widely promote 
AutoSMART to their increasing number 
of members, Los Angeles Federal Credit 
Union created and distributed various 
corporate communications, showcasing 
dealer partners, as well as promotional 
mailers and online banner ads.

2 Southland Credit Union
Founded in 1936, Southland Credit Union 
has established itself as a top-performing 
credit union, serving the financial needs of 
Los Angeles County employees. Committed 
to enriching the lives of their members, by 
achieving their financial goals, Southland 
Credit Union is determined to help more 
members find their dream car, at the right 
price, and with the perfect dealer. 

Boldly displayed on their homepage, 
is an AutoSMART banner ad inviting 
Southland members to start their car 
buying experience with the easy-to-use 
and convenient auto shopping site.

1 Los Angeles Federal Credit Union Inside LAFCU member newsletter.

2 Southland Credit Union website homepage.
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3 Western Federal Credit Union
Western Federal Credit Union values providing superior service to their more 
than 180,000 members throughout their 46 branch locations across the 
country. Headquartered in Manhattan Beach, California, Western Federal 
Credit Union manages $2.1 billion in assets and supports a growing number 
of Midwest and East Coast members.  

With the support of value-added products, such as AutoSMART, offering 
great rates and exceptional service comes easy for Western Federal Credit 
Union. AutoSMART is marketed through online promotion, with access 
through Vehicle Loans and Auto-Buying Partner.

4 Kinecta Federal Credit Union
Kinecta Federal Credit Union is one of the nation’s leading credit unions, 
serving 270,000 members across the country and with more than  
$3.6 billion in assets. The commitment of Kinecta Federal Credit Union 
has continued to excel since its founding in 1940, delivering unmatched 
value in financial services and products. 

Members have the ability to take part in both full-service and self-
service auto buying options, beginning with the leading auto shopping site, 
AutoSMART. The options are integrated into pre-approvals and auto loan 
campaigns, and marketed through point-of-sale materials, promotional 
mailers, and email communications. Kinecta provides the resources 
members need to quickly and conveniently search, research, and finance 
their next vehicle through AutoSMART.
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4 Kinecta Federal Credit Union auto buying services web page.

3 Western Federal Credit Union website homepage.
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5 Kern Schools Federal Credit Union
Kern Schools Federal Credit Union is celebrating 
75 years as the largest member-owned financial 
institution in Kern County. Serving more than 
150,000 members in eight branch locations and 
one home loan center located in Bakersfield, 
California, Kern Schools has an additional 
branch located in Tehachapi, California. 

In an effort to drive more members to 
local dealers, Kern Schools Federal Credit 
Union markets their auto shopping site on 
both their institution’s website and DataMobile 
app. Members can easily apply for an auto 
loan on the spot and locate a dealer partner at 
their convenience.
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5 Kern Schools Federal Credit Union email blast.
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42.4M 
Members 
(41% of all credit union members)

1,100 
Credit Unions 
(15% of all credit unions)

Credit Union National Network
Year-over-year, CU Direct continues to expand its reach and diversify its network of credit union 
partners nationwide. CU Direct is driven to grow more valuable credit union partnerships.

Our Reach:
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Credit unions have long 
committed to helping their 
members reach their financial 

goals, from opening a new checking 
account, to a home mortgage, and of 
course, financing their dream car with 
an auto loan. 

With over 100 million members 
nationwide, credit unions offer valuable 
resources and lower interest rates to 
their members in the market to buy a 
new or used vehicle. Recognized as a 
trusted source, credit unions have easily 
funded 24% of new auto loans, driving 
past other financial institutions. 

Credit unions in the CU Direct 
network have solidified their position 
as the third-largest auto lender 
(aggregate) in the United States, 
serving their over 40 million members. 

There is no denying the value in 
a credit union partnership, as your 
dealership connects with a unique group 
of potential new shoppers embarking on 
the car journey.

Why Credit Unions Matter

103.4M Members
Credit unions are growing and building stronger 
relationships with more of their members.

$257.9B in Loans
Overall, credit unions have $257.9 billion in 
outstanding auto loans – up 15.4% from 2014 
and far outpacing bank growth.

24% of New Auto Loans
New auto loans are financed by more credit 
unions across the nation.

3rd Largest Auto Lender
Collectively, CUDL credit unions are the  
third-largest auto lender in the U.S., as of 
October 2015.

42.4M Members Served
As of Q3, CUDL now reaches 42 million 
members.

46% of Auto Loans
In 2015, CUDL credit unions held 46% of all 
outstanding auto loans.

#1 Lender in 10 States
CU Direct credit unions were the #1 auto 
lender in 10 states across the U.S. and 
among the top 10 in 21 states. 
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